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HISPANIC MARKETING INTERNSHIP

RECOMMENDED JOB SPECIFICATIONS

On behalf of the San Antonio Chapter of the American Marketing Association, and SAVisión, the AMA’s Hispanic Marketing arm, we encourage companies with an active Hispanic Marketing function to provide one or more internships to qualified students pursing a degree in Hispanic Marketing.  Following are our recommended internship guidelines, which should provide the structure which will guarantee that the student, the employer, and the participating school each have their needs met:

Title:



Hispanic Marketing Internship – 3 credits

Description: 

An internship program offering a Hispanic Marketing student the opportunity to gain real life experience by working for a company or agency actively involved in Hispanic marketing.   Students will be expected to work under an experienced Hispanic marketing manager, and to be exposed to typical Hispanic marketing projects and challenges faced by the company. This internship should include an overview of the sponsoring organization as a whole, as well as a focus on execution of specific projects.  The intern should be included in department meetings, exposed to strategic and tactical discussions and decision-making, and expected to contribute in a tangible manner to advancing the company’s progress on one or more specific projects.

Expected Student Outcome:

The student is expected to gain an understanding of what it is like to work on Hispanic marketing campaigns and projects on a day-to-day basis. The intern is expected to be actively involved in the planning and execution of at least one project for market implementation, and should make tangible contributions to such a project so as to provide a real benefit to the company. At the end of the internship, the student should have at least one documented project to include in his or her portfolio.

Sponsoring Companies:

A sponsoring company should be actively involved in the planning and execution of Hispanic marketing projects and responsibilities.  Such companies may include Hispanic ad agencies, consumer marketing or manufacturing companies with a Hispanic marketing function, Hispanic public relations or event management companies, Hispanic media firms, research companies with a strong Hispanic focus, non-profits or government agencies promoting their services to the Hispanic market, and other organizations with a strong commitment to the Hispanic market.

The Student:

Prospective interns will have completed their sophomore or junior year at a college or university pursuing a degree in marketing or a related field, with a concentration or focus on Hispanic Marketing, and will have completed a minimum of 4 business classes, including 2 Hispanic Marketing classes.  Students are encouraged to have a functional command of spoken and written Spanish and English.  They should have demonstrated basic skills in the areas of verbal and written communication, business basics, computer skills, and general education.  Interns are generally expected to have a minimum 2.5 to 3.0 GPA for internship consideration.

Time Commitment and Work Schedule:

Students are expected to dedicate a minimum of 300 hours of work for the sponsoring company, which can be scheduled as mutually-agreed upon by all parties, in a period not to exceed 5 months or one school semester.  Typical internship schedules include a 2-month full-time summer internship, or a 15-20 hour-per-week internship during the school year concurrent with classes.  

Credits:

Upon successful completion of the 300 hours of the internship, the student may be eligible for 3 semester credit hours.  To receive credit for the internship, the students must have the internship approved in advance by the participating school, and pay any applicable tuition fees.  The school may require additional performance for credit, such a preparing a report or presentation.

Compensation:

Recommended compensation for qualified student interns is an hourly payment of $8 to $10 per hour.  Payment is to be negotiated between the employer and the student.  No benefits will be expected to be provided for the student.
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EMPLOYER INTENT TO PARTICIPATE

On behalf of ____________________________________, we commit to offering ______ internship(s) 

in Hispanic Marketing to a qualified student in a participating Hispanic Marketing study program for 

the academic year ___________________, based upon the Internship Job Guidelines above.

Internships applications should be submitted as follows:

Submit by: Fax: __________________ E-Mail: ___________________________________________

To:  ___________________________Title:___________________________ Tel: _______________

Internship dates:  From: _________ To: __________(Full time  ( Part time ( _________________

Date to submit:  From __________ To: _________ Compensation: ___________________________

Documents to submit: ( Letter of interest  ( Resume  ( Transcript  ( ___ Recommendation letters

( Other: __________________________________________________________________________

Position reports to: ________________________  Title: ____________________________________

Anticipated responsibilities or involvement: 

Additional student requirements: 

 Company: _______________________________ Location:__________________________________

Name: _________________________________  Signature: __________________________________  

Tel: ____________________  E-mail: ______________________________________Date:_________
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