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Showcase of Hispanic Advertising Agencies Featured 11 San Antonio Agencies and National Client Success Stories
With presenters and attendees coming from as far away as New York, Miami, Dallas, Houston and Los Angeles, San Antonio’s Hispanic Marketing leaders recognized eleven local Hispanic Advertising Agencies and enjoyed an unprecedented opportunity to view their outstanding work for a wide range of national clients.

On Thursday, May 14th, more than 200 marketing executives participated in the second Showcase of San Antonio’s Hispanic Ad Agencies, presented by SAVisión and the American Marketing Association, and sponsored by Arbitron, the leading radio media research firm.  Brenda Jimenez, Anchor of Univision KWEX’s 5 PM and 10 PM newscast, was Mistress of Ceremonies. The event united local agencies to exhibit their outstanding creative and strategic work to prospective clients and media alike.  The Showcase highlighted the economic importance and prestige the industry brings to San Antonio, aptly called the Madison Avenue of Hispanic Advertising.  
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The participating agencies included long-established Hispanic agencies Bromley Communications, Creative Civilization, K Fernandez and Viva Media, as well as new or smaller agencies debuting their creative at this event for the first time: Andrade Design, HispanoUSA, EG&A,  Impact-O and Persona Communications. Two low-profile agencies, Más Communications and Laura Barberena, presented groundbreaking work they did on the McCain and Obama campaigns respectively – showing the national impact of the advertising created in San Antonio.
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The innovative event started with a tabletop creative exposition at which agencies presented samples of their work, followed by a banquet and multimedia presentations detailing the challenge or problem faced by the client, the research and insights garnered to create compelling strategies, the creative solutions developed, media plans executed, and the measurable campaign results.
According to Diane Huth, SAVisión Chair and event organizer, “The case studies were amazing.  I am extremely impressed by the wide range of clients serviced, the different strategies and media options utilized, and the outstanding creative solutions presented.”  Scott Keeler, SAVisión Co-chair, stated “Whether a company is already actively marketing to the Latino market, exploring starting up a Hispanic marketing effort, or just seeking insight into how to better communicate with Spanish-speaking employees or vendors, this event provided incredible insights on how to craft effective communications in Spanish.  Attendees left with a greater understanding of the intricacies of effective Hispanic communication, the differing cultural nuances of the market, and the unique communication needs of the large and rapidly growing Hispanic market.”

SAVisión is the Hispanic Marketing arm of the American Marketing Association, and is dedicated to promoting the field of Hispanic marketing, and supporting the professional development of the industry through education, networking, and providing the resources needed to make informed decisions about the market.  For more information, visit www.savision.org and www.sa-ama.org .
Showcase Presenters  (left to right): Scott Keeler, SAVisión Co-chair; Lisa Martin (Creative Civilization), Luis Escobar (EG&A), Luis Aguiluz and Alejandra Quiroz (HispanoUSA), Victoria Negrete (Impact-O), Debbie Richmond (VIVA Media), Diane Huth, SAVisión Chairman; Jacqueline Navarro (K Fernandez), Marisa Medina (Bromley), John Andrade (Andrade Design), Ashley Molton (Bromley), Cesar Martinez (Más Communications), Laura Barberena, and J. Moncada (Creative Civilization)







